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THE ANSWERS YOU NEED

You won't want to miss BMC's industry report and its insights on the ever-changing beverage packaging
marketplace. As consumer environmental concerns grow and their need for convenience continues,
industry ingenuity is at peak levels. Innovation abounds as packaging suppliers strive to develop new
packaging formats and solutions to meet consumer demands. You'll find answers to your questions
including:

What are the latest developments in beverage packaging in the U.S. market?
Which packaging segments and sizes grew in 2015, and which did not?

How have the various packaging materials divided up the beverage packaging market share pie
and what share shifts can be expected in the future? What trends will drive the changes?

What are the unit volumes for each of the leading beverage types, including beer, bottled
water, carbonated soft drinks, distilled spirits, ready-to-drink tea and coffee, energy drinks,
fruit beverages, wine and sports beverages?

What are the latest packaging innovations devised by industry leaders including cans, bottles,
flexible packaging and plastic?

What percentage of unit volume have tea pods claimed?
What percentage of shelf-stable fruit drink units are sold in pouches?

What are the growth prospects through 2020 - by beverage type and package type?

THIS REPORT FEATURES

Beverage Packaging in the U.S. offers the most comprehensive beverage packaging research available,
providing a comprehensive overview of the U.S. beverage market from a packaging perspective. It
features:

A review of the evolution of beverage packaging from the simplest bottle structure to the
shaped two-piece aluminum cans and stand-up pouch.

Investigation of the strategic packaging design and its psychological effect on purchasing
decisions.

Comprehensive analysis of the types of packaging materials - metal, glass, plastic and paper -
and their relative importance in the different beverage segments.

A detailed discussion and data on packaging materials and sizes for each industry including:
carbonated soft drinks, bottled water, beer, wine, distilled spirits, fruit beverages, sports and
energy drinks and ready-to-drink coffee, tea and milk.

An in-depth review of the beverage packaging industry suppliers and the leading packaging
manufacturers, looking at their offerings, marketing strategy, production facilities and
financial position. Companies covered include Alcoa, Amcor, Ball Corporation, Crown Holdings,
DAK Americas, International Paper, Novelis, O-1, Plastipak Packaging, Reynolds Group Holdings
and WestRock.

In this comprehensive beverage packaging market report, Beverage Marketing also offers
growth projections for the various packaging materials by beverage category and discussion of
the trends that will drive the beverage packaging market through 2020.
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A complex interaction of package aesthetics and function makes the sale. This means beverage
makers must consider the basics: package material, shape, and size, as well as label graphics
and product visibility. Functional characteristics also are important including ease of handling,
opening, reclosing and storing.

e Packaging material communicates positioning. For example, glass generally is
thought of as upscale. Aluminum and paperboard are economical. Aluminum
also is seen as environmentally friendly. Plastic often means portable, particularly
in sizes of 24 ounces or less.

e Investing in a proprietary container often is worth the extra cost of the custom
tooling because the uniqueness of the resulting silhouette can provide brand
recognition at a distance, sometimes even by touch.

e Another attribute, color, frequently is used to identify product categories, brands
and flavors. Want a berry flavor? Look for purple or maroon. Need to quickly
find your favorite flavor in a multi-flavor line? Check for color-coded labels and/or
caps.

e Product visibility also can be an important sales cue, hence the growing use of
clear, pressure-sensitive labels, which provide a “no-label” look and showcase the
product’s color, or in the case of water, vodka or gin, its clarity. The opposite
extreme is popular too, where the product is completely masked by full-body
shrink sleeves vividly printed with head-turning graphics.

e Other sensory input, sound, smell, touch also can provide distinguishing features
and quick brand recognition.

Interactive qualities should not be overlooked.

¢ A novel package that amuses the consumer captures his/her attention for a longer
period of time than the expected format and fosters brand recognition. One
example is the Snapple cap, which has many “Real Facts” printed on the inside to
provide a little fun and free trivia while drinking bottled tea.

e Other examples include thermochromic labels, which change color at a certain
temperature, and audio-chip-equipped bottles, which play a tune when picked up.

e In May 2014, restaurant chain Chipotle started offering drink cups printed with
essays and stories by such notable authors as Toni Morrison, Malcolm Gladwell
and George Saunders. Although this novelty is currently limited to Chipotle’s
paper cups, it could certainly be transferred to commercial beverage containers,
especially larger single-serve packages like 24-ounce aluminum cans or 22-ounce
“bomber” bottles.

e In summer 2015, Anheuser-Busch used digital press technology so that 31
different designs could be modified by algorithm to create 31 million different
patterns for limited edition Bud Light cans produced for a music festival.
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Exhibit 6.64

CHILLED, READY-TO-SERVE FRUIT DRINKS
CHANGE IN UNIT VOLUME BY CONTAINER TYPE (r)

2011 — 2015
Type 2010/11 2011712 2012/13 2013/14 2014/15
Glass
16 fl. oz. Yo % e o %
Subtotal Yo e %o % & 4 0%
PET Plastic
128 fl. oz. ¥ P ke ke ks
64 fl. oz. Yo Yo %a % %
32 fl. oz. Yo a e % %
Other (16 0z.) Yo Yo % % 2
Subtotal o Yo Yo %o 0
Paper
64 fl. oz. Ya Yo %a % “a
32 fl. oz. Yo g e oG %
Other (14 oz.) o o o a Yo
Subtotal o %o %Yo %o %o
TOTAL %o U %o %o %o
(r) Revised

Spurce: Beverage Marketing Corporation
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NON-SPARKLING CLEARLY PREFERRED TO SPARKLING
Sparkiing vs. non-sparkling unit volume, 2010 - 2015

mSparkling  ®mHNon-Sparkling I

Unit volume in millions

2010 2011 2012 2013 2014 2015

Source: Beverage Marketing Corporation

PLASTIC CLEARLY PREFERRED TO OTHER PACKAGES FOR WATER
Bottled water packaging by type, 2015

Source: Beverage Marketing Corporation
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