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THE ANSWERS YOU NEED

Which beverage categories grew in the Canadian market in 2014, and which did not?
What’s the fastest growing distilled spirits segment in Canada?
Which province consumes the most beer per capita?

How many liters of bottled water did Canadian residents consume during 2014, and how did that
compare to previous years?

How did sports beverages and energy drinks perform?

What are future growth prospects for the major beverage categories in the Canadian market?

THIS REPORT FEATURES

The Multiple Beverage Marketplace in Canada provides a comprehensive overview of the entire Canadian
beverage marketplace, providing a total market view of eleven beverage categories. Coverage includes:

A summary of developments in the major categories and gives a bird's eye view of the industry as a
whole. It breaks the industry down by volume by beverage category and includes per capita
consumption figures. The report also discusses current industry trends.

Concise descriptions and key trends in eleven beverage types including beer, bottled water,
carbonated soft drinks, coffee, distilled spirits, energy drinks, fruit beverages, milk, sports
beverages, tea and wine.

Quantification of Canadian beer market volume by province. Historical and current data breaking out
Canadian beer volume by package type (bottles, cans, draught and imported beer)

Discussion of trends in the coffee market and discussion of trends and activities of key companies and
brands including Van Houtte, Tim Hortons, and others

Historical and current Canadian fluid milk trends, a break-out of volume, share and growth by milk
segments including 2%, 1%, 3.25%, Skim, chocolate, buttermilk and eggnog, plus fluid milk
consumption for select provinces

A break-out of the domestic vs. imported distilled spirits market by segment and a look at distilled
spirits volume, share and growth by province

Domestic vs. imported wine volume, wine by segment and as well as a break-out of wine sales by
Canadian province

A discussion of several major Canadian beverage companies including Molson Coors Brewing Company,
Labatt Brewing Company, Sleeman Breweries and Cott Corporation; their corporate histories and
strategic acquisitions, as well as an in-depth look at their many brands, not just in Canada but around
the world

Beverage Marketing's volume, per capita consumption and compound annual growth projections for
each beverage group and analysis of the forces determining each category's future through 2019
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After years of planning, the Coca-Cda Company in September 2006 entered
Canada’s hot drinks arena with a new lineup o coffees, lattes and teas.

McDonald’s,

Coke debuted its new premium beverage line, Far Coast, in a
new “concept store” in Toronto, Ontario. The store was set
up to function as a marketing lab for Coke's proprietary pod-
based brewing technology, which it promises will provide
"barista quality” brewed drinks to foodservice customers.

The cola giant { which also opened similar stores in Oslo,
Singapore and Atlanta) said the Far Coast line is "designed to
be more experiential and relaxed,” and will be sold in better
hotels and restaurants.

However, the Toronto operdion closed down at the end of
2007, and the other stores have been shuttered as well.
(The Toronto store reopened as the Pemberton Café in
February 2010.)

But the commercid brand lives on, and was featured as the
"Officid Brewed Beverage” & 2010 Winter Clym pics in
Vancouver, as Coke had a monopdy on all drinks, hot and
cold, sold during the Qlympics

In Canada, Far Coast is available nationwide & dneplex
Entertainm ent theatres, as well a5 some restaurants and
sporting venues.

Like many players inthe coffee game, Coca-Cola patnered
with Keurig Green Mountain to put its beverages in K-Cups.
However, the deds it struck in 2014 focused on products
other than coffee. In February 2014, they inked an
arrangement to put Coca-Cola brands in the Keurig Cold at-
home system starting in 2015. In September 2014, the
companies expanded into hot beverages in Keurig Brew Over
Ice hot brewing system. The first brand prepped for this
system? Honest Tea.

after some initial growing pains, reintroduced its McCaé

concept into Canada in late 2011.

McDonald's Canada launched its McCafé brand espresso bars
on 7 Movember 2011 at some 870 locations throughout
Canada, with the rest of the country’s approximately 1,400
McDonald's stores expected to feature McCafés by the end of
2012.

The McCafé expansion coincided with a push by Tim Hortons,
which planned to put espresso machines inmore than 3,000
outets by the end of 2012,

McDonald's assembled a selection of drinks including coffee,
tea, cappuccing, espresso and a slew of iced drinks and
smoocthies — 14 varieties so far.

According to the International Business Times, McDondd's
doubled its sdes of brewed coffee from 2009 to 2011, and
sold nearly 200 million cups of coffee in Canada in 2011.

In late 2012, McDonald’s started selling bags of ground
coffee at most of its 1,400 stores in Canada.

In August 2013, the company issued McCafé Iced Frappés in
two versions: Coffee Iced Frappé and Vanilla Chai Tea Iced
Frappe.

In September 2014, McDonald’s launched McCA € Pramium
Roast ground coffee as well as on-demand single-serve
formats compatible with both the TASSIMO and Keurig
brewing systems. The McCafé offerings were made available
in major grocery retailers across Canada
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Exhibit 6.29

CANADIAN DISTILLED SPIRITS MARKET
SHARE OF VOLUME BY SEGMENT

2009 - 2014
Segment 2009 2010 2011 2012 2013 2014
Canadian Whiskey %a % %a % ) % ) %
Scotch Whiskoy %a %a % %a %a %a
Subtotal Whiskey _eTn ey R To 0D LU L
Domestic Rum a Ya a Ya %% Ya
Imported Rum Sa % Sa % Sa o
Subtotal Rum _— O — O Y . Yo - O
Domestic Gin %a %a %a %a %a %a
Impaorted Gin %% %a Tia %a %% Ya
Subtotal Gin -0 b - o % - Yo L
Domestic Vodka % % % %a %G %
Imported Yodka ) % %a % a %
Subtotal Vodka - T - O _— O -y - 0 - Oy
Dromestic Ligueurs %a % %a % " s
Imported Ligueurs %a % .0 %a %a e %
Subtotal ligueurs L0 - 0 L= Lo oG - g L L
Domestic Brandy ' % % B %a %a %a
Imported Brandy %a % %a %a 18 %
Subtotal Brandy L% Lo LYy LT Ly L
All Others _ = b % & % = L e B FFs
TOTAL D T e T e YD S Yo e O

Source: Bewverage Marketing Corporation; Statistics Canada
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COFFEE AND SOFT DRIMKS TOPS IN CANADA
Share of volume by beverage category, 2014
Others® Coffes
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* Indudes tap water, vegetable juices, powders and miscefaneous others.
Source: Beverage Markelting Corporation

IMPORTED SPIRITS GAIN SHARE IN CANADA
Share of distilled spirits volume by type, 2009 - 2014
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