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	LATIN AMERICAN BEVERAGE MARKET

	CHANGE IN VOLUME BY CATEGORY (r) 

	2001 – 2005

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	5-Year

	Categories
	2000/01
	2001/02
	2002/03
	2003/04
	2004/05
	CAGR

	Carbonated Soft Drinks
	1.7%
	0.3%
	-0.7%
	-0.1%
	1.5%
	0.5%

	Bottled Water
	10.6%
	13.1%
	11.3%
	7.3%
	5.8%
	9.6%

	Milk
	2.3%
	2.3%
	-0.7%
	0.2%
	0.3%
	0.9%

	Coffee
	0.8%
	2.2%
	-3.4%
	8.9%
	-1.8%
	1.2%

	Beer
	-2.9%
	1.8%
	1.5%
	0.6%
	4.8%
	1.1%

	Fruit Beverages*
	1.3%
	1.3%
	3.5%
	1.4%
	1.2%
	1.7%

	Tea
	2.3%
	2.3%
	0.2%
	-1.6%
	4.2%
	1.4%

	Wine
	-3.3%
	0.8%
	5.6%
	0.6%
	0.2%
	0.7%

	Distilled Spirits
	3.1%
	2.9%
	0.3%
	-0.4%
	3.7%
	1.9%

	   Subtotal
	2.2%
	3.2%
	1.4%
	2.9%
	2.0%
	2.3%

	All Others**
	0.8%
	-0.1%
	1.3%
	0.6%
	0.0%
	0.5%

	   TOTAL
	1.4%
	1.3%
	1.4%
	1.6%
	0.9%
	1.3%

	
	
	
	
	
	
	

	(r) Revised

	* Includes liquid fruit juice and fruit drinks; excludes powdered fruit drinks and vegetable juices.

	** Includes non-commercial water, vegetable juices, sports drinks, powders and miscellaneous others.

	Source:  Beverage Marketing Corporation


THE REGIONAL DISTILLED

   SPIRITS MARKET (cont’d)
Overview (cont’d)

(
A major spirits shakeup occurred in summer 2005.

· On 26 July, Pernod Ricard and U.S.-based Fortune Brands combined forces in a $12.8 billion takeover of Allied Domecq, dividing up Allied Domecq’s coveted portfolio of major brands.

· Fortune, which ponied up $4.9 billion, now owns the rights to Canadian Club whisky, Courvoisier cognac and Maker’s Mark bourbon.  Pernod Ricard inherited the Malibu rum, Stolichnaya vodka, Ballantine’s whisky and Beefeater gin brands for its $7.9 billion.

· This deal is important for Mexico because Fortune acquired the rights to Sauza, the world’s second best-selling tequila brand, while Pernod Ricard snapped up the country’s leading brandies, Presidente and Don Pedro.

· None of the aforementioned brands, however, are as important to Mexico as Sauza in terms of earnings potential, exports and overall positive economic impact, as tequila’s dominant position in the distilled spirits sector will only increase as new foreign markets (such as Japan, discussed elsewhere in this chapter) open up and the drink continues its strong growth in the U.S. market.
· Sauza has enjoyed increased market share in the U.S., where it carved out a 14% slice of the pie in 2005.

· Pernod may have lost out on Sauza, but it is still in the hunt for its own Tequila brand, although it didn’t snap up Grupo Industrial Herradura’s Tequila Herradura and El Jimador Tequila brands, which were bought by Brown-Forman for $867 million in August 2006.
· Pernod launched two premium tequila brands, Tézon and Tevado, in the increasingly crowded U.S. marketplace in 2006. 

· In March 2006, Fortune subsidiary Beam Global Spirits & Wine appointed Bacardi Y Cia to be the exclusive distributor of Sauza Tequila in Mexico.  Beam Global has said that the distribution agreement marked the beginning of an aggressive campaign to advance Sauza’s position in Mexico.
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* Includes the nine major categories: Beer, bottled water, CSDs, coffee, distilled spirits, fruit beverages, 

milk, tea and wine.

** Includes non-commercial water, vegetable juices, sports drinks, powders and miscellaneous others. 

Source:  Beverage Marketing Corporation











