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The answers you need 

U.S. Carbonated Soft Drink Topline offers a concise summary of the overall market. Questions 
answered include: 

 How much carbonated soft drinks (CSDs) are consumed per capita in the United States, how has 
this changed in recent years, and what recent trends are behind these developments? 
 

 How is CSD volume apportioned by region and how has this changed from past years? 
 

 Which are the leading CSD companies? 
 

 What are the top 20 brands by advertising expenditures? 
 

 What are the expected performance of fountain versus packaged CSDs to 2021? 

This report features 

U.S. Carbonated Soft Drink Topline contains key information and identifies key trends concerning the 
U.S. carbonated soft drink market; it features category volume and per capita consumption data; 
leading companies' market shares; and five-year projections. 
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For about a decade, there has been a growing attack on carbonated soft drinks for contributing 
to obesity in America.  An increase in health care costs related to obesity has led dozens of 
municipalities and states to propose so-called soda taxes. 
 

 In May 2012, then mayor of New York City Michael Bloomberg issued a proposal 
to ban sugared drinks over 16 ounces in restaurants, delis, movie theaters, 
sporting venues and food carts.  Although Bloomberg ultimately failed, he has 
spent millions of dollars to help get soda taxes passed across the country. 

 The American Beverage Association (ABA), the industry’s principal lobby, and 
other groups have also spent millions of dollars in trying to defeat the various tax 
schemes on the state and municipal level.   

 The Baltimore city council passed a tax of two cents per beverage in June 2010, 
although the tax was set to expire in three years.  Although retailers and 
manufacturers complained that the tax hurt business, the Baltimore city council 
increased the tax to five cents in July 2012.  The Baltimore tax is not limited to 
soda. 

 In November 2010, residents in Washington State voted by initiative to repeal a 
three-year soda tax that was implemented in July of that year.  The ABA 
expended over $16 million in the Washington effort, outspending pro-tax forces 
by a reported 40-to-1 margin.  In 2011 and 2012, the Hawaiian legislators 
squashed proposed taxes on sugary drinks.  

 In November 2013, voters in Telluride, Colorado, rejected a penny-per-ounce 
soda tax by about a two-to-one margin. 

 In November 2012, the cities of Richmond and El Monte, California, had penny-
per-ounce sugar-sweetened beverage tax referenda on the ballot.  These were 
soundly defeated, as the ABA poured in an estimated $4 million combined — 
much to the chagrin of proponents of the taxes who groused about being outspent 
overwhelmingly.  In March 2014, a proposed penny-per-ounce soda tax in Illinois 
failed to survive a legislative committee. 

 In 2014, two more California cities put soda tax initiatives on the November 
ballot.  San Francisco’s proposal called for a two cents-per-ounce on non-alcoholic 
sweetened drinks with more than 25 calories per 12 ounces with the exception of 
milk drinks and fruit juices that do not contain added sugars.  It required two-
thirds approval from voters.  The Berkeley City Council approved a proposal to put 
a penny-per-ounce tax on soda and other sugared beverages, which would 
require only a majority vote. 
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