BMC'S U.S. SPIRITS, WINE
AND BEER GUIDES

2017 EDITIONS (To be published April, May and June 2017. Data
through 2016. Market projections through 2021.) Each more than
165 pages, with extensive text analysis, graphs, charts and tables

2017 BMC MARKET REPORTS
SUPERIOR BEVERAGE DATA
TOTAL MARKET PERSPECTIVE

ALL BEVERAGES » ALL SALES CHANNELS + GRANULAR DATA
DETAILED ANALYSIS » FIVE YEAR PROJECTIONS.

FOR A FULL

From the industry leader in U.S. beverage market insights and

intelligence these three new Guides offer the most reliable data CATALOG OF
available on domestic spirits, wine, and beer consumption and REPORTS AND
sz?lles. _Each_ captures and an_alyzes historical shifts and current DATABASES.
directions in these trend driven markets. Data is expertly placed

in a context that enables business planners, analysts as well as GO TO

sales and marketing executives to plan successful paths to bmcreorts.com
market.

INSIDE:
REPORT OVERVIEW
A brief discussion of key
AVAILABLE FORMAT & features of these reports.2
PRICING
‘ TABLE OF CONTENTS
Direct A detailed outline of these
Download reports’ contents and data
tables. 5,18,30
$2,485
SAMPLE TEXT AND
To learn more, to place an advance order or to inquire about INFOGRAPHICS
additional user licenses call: Charlene Harvey +1 212.688.7640 A few examples of these
ext. 1962 charvey@beveragemarketing.com reports’ text, data content
layout and style.14,26,36
Q HAVE Contact Charlene Harvey: 212-688-7640 x 1962
-QUESTIONS? charvey@beveragemarketing.com

BEVERAGE
MARKETING
CORPORATION BEVERAGE MARKETING CORPORATION

850 Third Avenue, 13™ Floor, New York, NY 10022
Tel: 212-688-7640 Fax: 212-826-1255



http://www.beveragemarketing.com/shop/bmcs-us-spirits-wine-and-beer-guides.aspx
https://www.beveragemarketing.com/2017reportcatalog.pdf
http://www.bmcreports.com
mailto:charvey@beveragemarketing.com
mailto:charvey@beveragemarketing.com
https://www.beveragemarketing.com/shop/market-reports.aspx

THE ANSWERS YOU NEED

» Three markets, driven by concentric circles of changing taste, demographics, and economic
imperatives—what data is critical to help you plan in this complex environment?

» Are on- and off-premise trends similar or different for different beverage alcohol categories?
» What about price tiers—is “drinking better but less” still meaningful?

» Do the numbers of new product introductions make success more elusive? Do clogs in the retail and
distribution pipelines matter—or this the new normal?

« As the importance of social media marketing continues to grow, do brands backed by celebrity owner
or endorsers seem to have a leg up?

» Does consumption data reveal anything useful about a product and brand focus versus a strategy of
portfolio building?

« What does the advertising data reveal about company and brand strategy?

 Does expanding interest in new wine varieties and regions have meaningful parallels in the growth
areas for spirits and beer?

« Flavored beer, flavored spirts, even flavored wine? Trend, fad, or inevitable result of production
advances and consumer demand for choice?

THESE REPORTS FEATURE

BMC's U.S. Spirits, Wine and Beer Guides answer all these questions with both expert analysis and a
comprehensive compendium of reliable, hard data. Each Guide features data on the overall market
volume by category, state, and top brands, a breakout of on- versus off-premise consumption by
volume and sales, plus detailed listings of top brand sales by both price categories and beverage types.
Fastest growing brands are featured. Plus, advertising, export/import data and extended projections.
Data on craft beer sales, spirits flavors, and specialty products are all included.
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Exhibit 1.12

U.5. DISTILLED SPIRITS MARKET
SHARE OF ON-PREMISE AND OFF-PREMISE VOLUME
2011 - 2016(P)

Segment 2011 2012 2013 2014 2015 2016(P)
Off-Premise - o - a0 L %a % - 0
On-Premise - - - G - e - 0 O

TOTAL - T T RS Dy e TS, e T e
(P) Prajected

Source: Beverage Marketing Corporation

WHISKEY & VODKA LEAD SPIRITS IMPORTS
Share of volume by category, 2015

Whiskey
iy

Others
Yo

T"’_"‘“Lf Vodka

Y

Source: Beverage Marketing Corporation
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Moving forward, unflavored vodka will not only continue to accourt for the
majority of volume: it will also be the prim ay source of caegory growth.

« Classic cocktals continue to retain thar popularity, as do
modfied ve sions of them. While the traditional martini may
call for gin, many consumers prefar iterations involving
vodka.

« PanodRicard USA is atemptng to lure these consumers to
its Absolut via investments aimed & raising the brand’s
profile in on-premise accounts. Diageo aim s to attract
millennial s through music-related partnerships with Live
Mation and Spike TV.

« Brands like Beam Suntory’'s Pinnacle have been hurt by the
waning popul arity of flavored vodka, particul arly
confectionary flavors. While overall Pinnacle volume declined
by % in 2015, Pinnacle Whipped Cream’s volume
plummeted by © 24, (The whipped cream flavor a5 a whole
declined even more precipitously than the Pinnacle version of
it.] Ciroc Apple had a positive launch but the brand was
down in 2015 due a shift in Diageo’s replenishment strategy.

« Peach ranked as the top type of flavored vodka, but, like
most other flavored offerings, it saw volum e contract in
2015. Indeed, onby two of the 12 largest flavors by volume
- pineapple and apple - registered growth during the year.
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TABLE WINE LEADS U.S. WINE MARKET
Share of Volume by Category, 2016(F)
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Exhibit 1.6

U.5. WINE MARKET
CHANGE IN DOMESTIC AND IMPORTED VOLUME
2011 — 2016(P)

Category 2010/11 2011/12 2012/13 2013/14

2014/15 2015/16(P)
Cramestic L e 95 ' %% %a -0 a5y
Imported - G - %G % - i 5

TOTAL L - 0 - L= L] - L
(P) Projected

Source: Beverage Marketing Corporation
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The largest wine suppliers in the United States have large brand portfolios
encom passing multiple caegories, though, as is to be expected given the
category’s stature, table wine accounts for the biggest brands by volume

« All of the top 10 brands in the United States in 2015 were
table wines, and nine of them were domestic. Indeed, it was
not untl the 18" ranked brand (Arbor Mist, a fruitflavored
wine from Constellatbon Brands' wine division) that
something other than a conventiond table wine appeared on
the list of the leading 100 brands.

«  The Wine Group claimed the number-one brand in 2015 with
Franzia Winaps, which had volume of © million cases and
close toa © % share of the volume held by the leading
brands (a portion of the total m arket it had excesded in
previols years).

« No supplier had more brands amongthe top 10in 2015 than
E. &1. Gallo Winery, which had four of them, including
numbers two and three (Bardgfoot Cellars and Carlo Rossi).
Barefoot Cellars and Carlo Rossi snared the number-one and
-two postions when the brands weare m easured with respect
to retail sales.

« Deutsdh Family Wine & Spirits had the leading im ported table
wine in Australia’s Ydlow Tail, which ranked seventh overall

among brands by volume in the U.S. maket in 2015.

« Bronco Wine Company rounded out the top 10 in 2015 with
its Charles Shaw trademark.

« Treasure Wine Estates had the fastest growing brand (of at
least 0 cases in volum e inits 19 Crimes, a table wine
which saw its volume grow by nearly ®%4 in 2015.
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CHANGE IN VOLUME BY REGION
2012 —2021(P)

U.5. BEER MARKET

Exhibit 2.12

CAGR
Region 2011/12 2012/13 2013/14 2014/15 2015/16 2016/21(P)
South % % % % % S
Mortheast % %a % %a % %a
East Central “a %a %a %a %a %
Pacific S %a %a %a %a %
Southwest %a %a i %a %a %
West Central %a %a %a %a %a %G
West % % % % % %
TOTAL Yo Yo - Yn - h - o -
(P) Prajected
CAGR: Compound annual growth rate
Source: Beverage Marketing Corporation
THE SOUTH RANKS AS NO. 1 REGIONAL BEER MARKET
Beer volume by region, 2014 - 2016
-

I | m2014 w2015 2016

5 -

v

Z

= ]

=] -

b

S . -

= —

South Mortheast  E. Central Pacific Southwest W, Central West

Source: Beverage Marketing Corporation

Copyright © 2017 Beverage Marketing Corporation of New York
Reproduction without written permission is strictly prohibited




In terms of defining qualiies (regardess of price), light beers dominate the
American beer scens.

« Lower in calories (and, often, alcohol) than their regular
counterparts, light beers have proven to be attractive across
the entire price spectrum and with a multitude of different
types of drinkers. Specialty brewers have entered the
segment, and high-profile imported lights entered the
market during the 2000s.

+ In the second decade of the 21% century, however, light beer
(or, more precisely, domestic light beer) tended to decline,
resulting in a share loss. By 2018, its share, which had
exceeded %4 as recently as 2012, had receded to & %6,
While that was several points lower than its historical high, it
was still = points larger than the number-two beer
category, imports (and some of that imported volume
consisted of light beers like Corona Light and Heineken
Light).

« Brewers may brew popular non-light beers, but large-scale
success typically requires having at least one light beer in
their portfolios.

« For the major brewers active in the United States, theair
primary light brands also stand as their biggest brands

overall, and they all have multiple other light beer brands as
well.
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