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The answers you need 

• Three markets, driven by concentric circles of changing taste, demographics, and economic 
imperatives—what data is critical to help you plan in this complex environment? 
 

• Are on- and off-premise trends similar or different for different beverage alcohol categories? 
 

• What about price tiers—is “drinking better but less” still meaningful? 
 

• Do the numbers of new product introductions make success more elusive? Do clogs in the retail and 
distribution pipelines matter—or this the new normal? 
 

• As the importance of social media marketing continues to grow, do brands backed by celebrity owner 
or endorsers seem to have a leg up? 
 

• Does consumption data reveal anything useful about a product and brand focus versus a strategy of 
portfolio building? 
 

• What does the advertising data reveal about company and brand strategy? 
 

• Does expanding interest in new wine varieties and regions have meaningful parallels in the growth 
areas for spirits and beer? 
 

• Flavored beer, flavored spirts, even flavored wine? Trend, fad, or inevitable result of production 
advances and consumer demand for choice? 

These reports feature 

BMC's U.S. Spirits, Wine and Beer Guides answer all these questions with both expert analysis and a 
comprehensive compendium of reliable, hard data. Each Guide features data on the overall market 
volume by category, state, and top brands, a breakout of on- versus off-premise consumption by 
volume and sales, plus detailed listings of top brand sales by both price categories and beverage types. 
Fastest growing brands are featured. Plus, advertising, export/import data and extended projections. 
Data on craft beer sales, spirits flavors, and specialty products are all included.  
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