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The answers you need 

 What are the most important metrics for on-premise marketers? 
 

 What kind of benchmarks can be developed from this data? 
 

 What are the leading on-premise trends and how do they give me insights for marketing 
initiatives—drink and occasion opportunities? 
 

 How do they support strategic planning—new product planning and trade programs? 

This report features 

The 2017 On-Premise Intelligence Report combines Beverage Marketing Corporation's hard data with 
Technomic's in-depth trend analysis to bring you up to speed with what's happening and why in on-
premise venues where fads become trends, new brands take root, old brands make comebacks, and 
new product creativity earns approval and acceptability. Volumes and sales for top performing brands 
are matched with metrics for top performing restaurants, hotels, and drinking establishments and 
expertly viewed through the lens of consumer insights. Users are introduced to using Drinker 
Archetypes, Technomic's new multi-phased psychographic segmentation model to analyze on-premise 
consumers. 
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