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The answers you need 

U.S. Beverage Retail Sales Channel Analysis provides market analysis on various aspects of beverage 
retailing through reliable data and discussions of what the numbers really mean.  Questions answered 
include:  

 Which beverage categories grew the fastest in supermarkets during 2012, and which moved the 
quickest in drug stores? 
 

 What trends drive developments in nontraditional retail channels? 
 

 How does channel blurring affect the distribution of beverages in the U.S.? 
 

 How did energy drinks perform in mass merchandisers (including Walmart)?   
 

 What’s next for the U.S. liquid refreshment beverage (LRB) marketplace through 2017? 
 
This report features 

U.S. Beverage Retail Sales Channel Analysis provides a comprehensive overview of non-alcohol liquid 
refreshment beverage sales through various sales channels. It offers data and discussion related to the 
LRB market, as well as discussion of distribution channel-specific issues and analysis of the route to 
market for various beverage segments. Various modes of distribution used in the U.S. market are 
analyzed and the latest related trends and developments are discussed.  Statistics and insight are 
provided on the individual distribution channels including historical and current sales channel volume 
by beverage type for a broad range of LRB beverage categories including carbonated soft drinks, fluid 
milk, RTD Tea, Sports Beverages, fruit juices, fruit drinks, bulk water, energy drinks and RTD coffee.  
Finally, the report contains Beverage Marketing’s volume and growth projections by beverage segment 
and retail sales channel. Backed by Beverage Marketing’s reliable, all-sales-channel-inclusive data, 
users get a thorough understanding of all facets of beverage retailing channels including: 

 Volume and retail sales figures for the major beverage categories and an overview of the U.S. 
retail beverage market 
 

 Discussion of beverage distribution methods and the issues shaping the marketplace 
 

 Analysis of issues and volume data by beverage category through each sales channel including 
supermarkets, foodservice, mass merchandisers, convenience/gas, vending, drug, independent 
and other retail establishments. Also includes discussions of club/dollar stores, internet and 
non-traditional channels 

 
 Profiles of the leading retailers in each sales channel looking at how Wal-Mart, Costco, 7-11, 

Starbucks, Trader Joe’s, Safeway, Tesco, Sunoco and others are seeking to maximize their 
beverage sales through their approach to category and brand mix as well as through unique 
merchandising programs 

 
 Overview of independent and other retailing channels such as limited-assortment stores, 

natural foods stores (such as Whole Foods) and Internet retailers 
 

 Exclusive five-year volume projections for each sales channel and growth projections for each 
of the major beverage categories through 2017 
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