
Snack Food 

in the U.S. 
2014 Edition (Published July 2014. Data through 2013. 
Market projections through 2018.) More than 250 pages, with  
extensive text analysis, graphs, charts and more than 80 tables. 

 

 

 

 

 
  

Beverage Marketing Corporation  
850 Third Avenue, 13th Floor, New York, NY 10022 

Tel: 212-688-7640  Fax: 212-826-1255 

 

  

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 

     

Through its BMC Information Services Groups, Beverage 

Marketing explores trends in an area that often shares usage 

occasions as well as certain challenges with beverages. This 

report examines market trends and recent industry 

developments, including the various mergers, acquisitions and 

spin-offs involving Kellogg, Procter & Gamble, Mondelez and 

Hostess Brands. It profiles leading companies, including those also 

involved with beverages, such as PepsiCo, as well as food giants 

like ConAgra and General Mills and snack food-centric entities 

like Herr Foods. The report also contains Beverage Marketing’s 

exclusive five-year projections. 

For A Full 

Catalog of 

Reports and 

Databases,  

Go To  

bmcreports.com 

INSIDE: 

REPORT OVERVIEW 
A brief discussion of this 
report’s key features. 2 
 

TABLE OF CONTENTS 
A detailed outline of this 
report’s contents and data 
tables. 5 

SAMPLE TEXT AND 
INFOGRAPHICS 
Examples of report text, 
data content, layout and 
style. 14 
 

 

 
 
 

? HAVE  
QUESTIONS? 

 

Contact Charlene Harvey: 212-688-7640 x 1962 
charvey@beveragemarketing.com 

 

A V A I L A B L E  F O R M A T  &  

P R I C I N G  

  

Direct 
Download 

$2,995 

To learn more, to place an advance order or to inquire about 
additional user licenses call: Charlene Harvey +1 212.688.7640 
ext. 1962 charvey@beveragemarketing.com 

 
 
 

http://shop.beveragemarketing.com/Snack-Food-US-2014.aspx
http://www.beveragemarketing.com/2014reportcatalog.pdf
http://www.bmcreports.com
http://shop.beveragemarketing.com/Market-Reports.aspx
mailto:charvey@beveragemarketing.com


 

The answers you need 

 On a wholesale, total market (all-sales-channel-inclusive) basis, how did the various segments 
of the exceptionally diverse U.S. snack food market perform in 2013?  

 
 How have companies responded to concerns about health, nutrition, the environment and other 

issues affecting the industry?  
 

 How did the leading snack food companies rank, and what were their sales in 2013?   
 

 How does growth in the various candy sectors compare with snack segments? 
 

 What does the future hold for snack food, and what trends are driving developments?  
 

 Which snack and candy sectors will experience growth through 2018? Which will stablize or 
decline? 

This report features 

Snack Food in the U.S. covers all segments of the diverse packaged snack food industry, from salty to 
sweet and everything in between, examining market trends and recent industry developments.  For 
greater perspective, the report provides a comparison between wholesale level trends vs. select sales 
channel results.  I t also includes a brief section on candy trends.  Coverage includes: 

 An overview of the total U.S. snack food market as well as a segment-by-segment breakdown 
 

 Sales, market share and growth for snack food sub-segments including potato chips, crackers, 
tortilla chips, cookies, snack bars/granola bars, snack nuts/seeds/corn nuts, pretzels, fruit 
snacks, cheese snacks, dried meat snacks, rice/popcorn cakes, RTE Popcorn/caramel corn and 
pork rinds 

 
 Examination of the regional markets, measured in wholesale dollars sales 

 
 A look at candy market trends including wholesale sales, growth and share as well as results by 

sales channel for chocolate candy, chewy and soft candy, gum, hard candy, panned non-
chocolate candy and licorice  
 

 Includes profiles of Campbell Soup Company, ConAgra, Diamond Foods, General Mills, Herr 
Foods, Snyder’s-Lance, Kellogg, Kraft, McKee Foods, PepsiCo, Sargento Foods, Shearer’s Foods 
and Utz Quality Foods 
 

 Discussions and data on pricing, advertising expenditures by media and demographics 
 

 Beverage Marketing’s exclusive five-year projections for snack and candy market segments 
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