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The answers you need 

In addition to volume data on the leading brands and discussion of their makers' strategies, the report 
quantifies the category as a whole and charts its growth. It also provides data on per capita consumption and 
growth. Get answers to questions such as: 

• What is the leading ready-to-drink (RTD) cocktail brand in the United States? 
 

• Which brands are growing the fastest? 
 

• How much RTD cocktail volume was consumed on a per-person basis? 
 

• How is the segment likely to perform a few years from now? 

This report features 

Highlights of Spirits-Based Ready-to-Drink Cocktails in the U.S. include: 

• An overview of the evolving segment and a discussion of the latest trends and developments. 
 

• Volume, growth and market share data for the major brands. 
 

• Analysis of the various companies and their approaches to RTD cocktails. 
 

• Per capita consumption figures. 
 

• Volume projections through 2026. 
 

• RTD brands covered include: Jose Cuervo, Cutwater, High Noon, Monaco, Crown Royal, Bacardi and 
More. 
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Whatever their enduring appeal, distilled spirits have some drawbacks – shortcomings that spirits related 
alternative adult beverages (AABs) endeavor to overcome.   
 

• For some consumers, the effort required to prepare a cocktail is a nuisance, which creates an 
opening for ready-to-drink (RTD) cocktails.   

• Consumers put off by the high calories of cocktails containing fruit juice or sugary syrups also 
might prefer iterations with fewer calories, which some AABs boast.  

• Alcohol levels can also be an issue for some drinkers, who like the taste and complexity of 
cocktails but want a lower octane option.  Some spirits makers highlight their canned drinks 
similarity to malt-based hard seltzers (as E. & J. Gallo did with High Noon) while other simply 
bill their RTD cocktails as cocktails or sparkling sodas (as Paris-based Pernod Ricard did with 
brands like Absolut and Jameson).  

 
 
However, it would be a mistake to define RTD cocktails only in terms of what they are not.  They are more 
than drinks with no assembly required or lower-alcohol alternatives to standard cocktails.  
 

• Packaging matters:  Aluminum cans, with their light weight and portability, afford usage 
occasions that drinks in highball glasses simply do not.   

• Moreover, the proliferation of RTD cocktails bearing instantly-recognizable distilled spirits 
trademarks indicates distillers’ confidence that consumers remain interested in distilled 
spirits, and that prepared cocktails may be the way to reach consumers who for some reason 
or another don’t already imbibe the usual versions of those brands.   

• Yet the use of the words hard seltzer on the labels of some of the brands discussed below 
also indicates an eagerness of distillers to get in on a trend spearheaded by purveyors of 
malt-based beverages.   

• Even the companies that do not style their RTD cocktails as hard seltzer are trying to attract 
consumers by offering adult beverages with comparable characteristics. 
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