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THE ANSWERS YOU NEED

What market share does the leading producer hold?
Which brands are posting growth and which are declining?
How have various market players evolved to meet new market challenges?

How do the various brands rank against each other and against other brands in the corporate
portfolio?

What percentage of sales is accounted for by beverage giants vs. independent players?

THIS REPORT FEATURES

Spotlight on Leading Companies: Leading Bottled Water Companies in the U.S. looks at the leading
bottled water companies in the United States and their brands, quantifying the market and discussing
the activities of the market leaders and the ways they are shaping the marketplace. Coverage
includes:

Extensive discussion of the leading companies’ operations including marketing, leadership,
strategies and more

Data quantifying the historical and current market size for the leading companies, providing
their wholesale dollar volume, growth and market share

Analysis of brands within the leading companies’ portfolios, showing brand size, growth and
share of portfolio

Size, market share, rank and growth patterns for key brands in the category
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Leading Bottled Water Companies in the U.S.

LEADING BOTTLED WATER COMPANIES IN THE U.S.

The Leading Companies and Their Brands

Nestlé Waters North America, Inc.

e Poland Spring
e Arrowhead

e Deer Park

e Ozarka

e  Zephyrhills
e |Ice Mountain

e Nestlé Pure Life

e Perrier

. Resource

PepsiCo, Inc.

e Agquafina
e Qua

Coca-Cola Company

e Dasani

e Aquarius Spring
DS Services of America, Inc.

e McKesson Brands

e Suntory Brands
Danone Waters North America

e Evian -

CG Roxane LLC

e Alpine Spring

Culligan International

Dr Pepper Snapple Group, Inc.
Crystal Rock

Glacier Water Services, Inc.

Niagara Bottling, LLC
The PET Water Market ---

The Leading Imported Bottled Water Brands -----------------
e Evian
o Fiji
e San Pellegrino
e Perrier
o VoIViC--—-——mm oo

e Acqua Panna

e Apollinaris
e Voss

e Iceland Spring

The Leading Bottled Water Brands by Channel
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Leading Bottled Water Companies in the U.S.

LEADING BOTTLED WATER COMPANIES IN THE U.S. (cont’d)

Exhibits
1 Leading Bottled Water Companies Estimated Wholesale Dollar Sales 2008 — 2013
2 Leading Bottled Water Companies Share of Estimated Wholesale Dollar Sales
2008 — 200 3 - oo s
3 Leading Bottled Water Companies Change in Estimated Wholesale Dollar Sales
2009 — 200 B -
4 Leading Bottled Water Companies Estimated Wholesale Dollar Sales by Brand
2008 — 2003 - m oo
5 Leading Bottled Water Companies Estimated Share of Wholesale Dollar Sales
by Brand 2008 — 2013 ~——- == m oo oo oo e o
6 Leading Bottled Water Companies Estimated Change in Wholesale Dollar Sales
by Brand 2009 — 2013 --—--——--m oo
7 Leading Bottled Water Brands Dollar Sales 2008 — 2013 -----—--=———————mommmmmmme oo
8 Leading Bottled Water Brands Share of Dollar Sales 2008 — 2013
9 Leading Bottled Water Brands Change in Dollar Sales 2009 — 2013 -—---—---—---—---
10 PET Water Market in the U.S. Volume Share by Company 2008 — 2013 ------------
11 The Leading Imported Water Brands Estimated Volume 2008 — 2013-----------—---
12 The Leading Imported Water Brands Volume Growth 2009 — 2013
13 The Leading Retail PET Brands in Grocery Stores by Volume 2013
14 The Leading Sparkling Water Brands in Grocery Stores by Volume 2013 -----------
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NOTE: To follow are samples of the type of data contained in the various
Spotlight on Leading Companies Reports. Your report will focus solely on
the beverage category you select.

Your report will contain data through 2013.

Overview (cont’d)

+« Mational picked up onetenth of a share pointto ¥ in
2008. Shaeenlargedto %6 in 2009 and Yo in 2010.
In 2011, share remained at % before climbing to %% in
2012. The fifth largest CSD company's relaively modest
mark et share highlights the dstance between the top two
giants and everybody else.

A couple of sndlae, key regional companies saw growth in 2012.

« BigRedvolume enlarged by Yo to gallonsin
2012. The company’'s share of industry volum e rem aned at
9% from 2000 to 2009. Share inchedup to % in 2010,
whereit stayedin 2011 and 2012. Gary Smith, aformer
Red Bull executive, acquired Big Red in summer 2007, soon
after buying the All Sport sports beverage from Monarch.

+ Inthe five years prior to 2009, Carolina Bevearage achieved
substantial growth. In 2009, volume was flat. In 2010, it
dedined by %. In 2011, volume rose by~ % to

~ o gallons. Volume raced up by % to
gallonsin 2012, Caolina Beverage represents just o of
U.5. SD volume, but that is sufficient to make the company
the seventh largest n the maket

Coca-Cola's 5D volume decreased for the 10™ vea in arowin 2012, The
company has declined slightly less than the overdl market since 2007.

+ Brand Coke has declined in vdume for at least 12 years.
Because o the declining overall market, its share has
inareased slightly inthe past five vears, from % in 2007
to Yo in 2011,

+ Sprite’'s volume has dipped in four of the last five years.
Monetheless, Sprite has actually seen a slight volume rise
since 2009, enabling the brand to achieve a % share in
2012 - up from ¥ in 2007.

Coca-Cola's slate of diet CSDs have not perform ed much better than the
regular CSDs, excepting a single brand.

« After modest growth for four straght yvears, Diet Coke has
givenup all of its gans with a 9% absolute decline since
2007.
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NOTE: To follow are samples of the type of data contained in the various
Spotlight on Leading Companies Reports. Your report will focus solely on
the beverage category you select.

Your report will contain data through 2013.

COCA-COLA COMPANY BRANDS
Gallonage, Share of Market and Change

2011 - 2012
Millions of Gallons Share of Volume Change
Brands 2011 2012 2011 2012 2011412
Coca-Cola Classic - - %a % %a
Diet Coke - — - %G b L
Sprite - a - - O — o
Coke Zero - - " - G il
Fanta - - *ia i e
Caffeine Free Diet Coke - - % % %
Barqg’'s - - -5 " =5
Cherry Coca-Cola - - - O - 0 \ g%
Pibb Xtra - - _— - - o
Mello Yello - - - O sy - O
All Other Coca-Cola - - - oG " -
COCA-COLA SUBTOTAL - - - Yo %
Energy® - - 1A & 0 - o
Total Carbonates —— - — - - -y ¥ %
All Others - —-— - - o g
TOTAL U.S s snaems . o s

* Includes Full Throttle and NOS Energy.
Source: Bewverage Marketing Corporation
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