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The answers you need 

This report looks at the candy market by type, discusses activities of key industry players and takes a 
look at statistics and trends for various candy segments.  Questions answered include: 

 Which candy segment is growing fastest? 
 

 How much are various candy manufacturers spending on their brands and how has that shifted 
over the years? 
 

 Which distribution channels are most important in the candy market? 
 
This report features 

U.S. Candy Market Trends focuses on the changing candy landscape, providing a concise look at the 
demand for various types of candy and their respective outlooks for future growth.  It offers analysis of 
leading candy producers plus all-sales-channel inclusive data to provide a total market perspective.   
Coverage includes: 

 Data providing historical and current wholesale dollar statistics as well as growth and 
respective market share for chocolate candy, chewy and soft candy, gum, hard candy, panned 
non-chocolate candy and licorice.  
 

 Discussion of the leading companies, their product entries and marketing activities 
 

 Advertising expenditures for leading candy brands historically and currently, as well as their 
relative share of advertising dollars spent in the category and the growth/decline of each 
brand’s ad support over time 
 

 A break-out of candy sales through various distribution channels including supermarkets, 
convenience stores, Wal-Mart, drug stores, warehouse clubs, mass merchandisers, ,bulk, 
vending and dollar stores.   
 

 Projections for the future of the various candy segments 
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