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THE ANSWERS YOU NEED

Does longitudinal data support assumptions about the decades-long wine market impact of
baby boomers being replaced by that of less affluent, more ambivalent millennial consumers?

Whether yes or no, what exactly are the current trends in consumption by price tier?
And what changes are there in the brands and varietals driving overall category trends?

Which suppliers and brands are now spending the most on advertising? How does this correlate
with performance?

Is share of on-premise consumption likely to continue its longterm slide?
What changes are there in the performance of supplier brand leaders and growing regions?

What about imports? Are rankings changing? Are new players and trends having an evident
impact?

Is growth in direct market share having any visible macro effect?

THIS REPORT FEATURES

BMC's U.S. Wine Guide answers these questions with both expert analysis and the industry's most
comprehensive compendium of reliable, hard data. The Guide features volume and sales data rankings
on the overall market including top brands, fastest growing brands, and leading portfolios. Table wine,
sparkling wine, fortified wine and vermouth categories cover leading brands, leading suppliers, and
sales by retail tier. Consumer demographics, import/export data, and advertising sections include
detailed breakouts to allow for systematic analysis. New for 2018: Now with more brand break-outs
than ever!
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SHARE OF VOLUME BY CATEGORY

U.5. WINE MARKET

2012 —2018(P)

Exhibit 1.2

Category 2012 2013 2014 2015 2016 2017 2018(P)
Table Wine - O - O -_— O -_ -_— -— 0 -
Domestic - T - - - o - - oG -
Imported -— O L -— T - O -_— G - o - %h
Sparkling Wine - %y % g Yy - %o - % -_—
Domestic - s - %% - 0 - G -5 - o s
Imported - o - o - o - %G - - % -
Fortified Wine - %o L] -0 - g -_— L] - %o
Domestic - 2 - - - %% - - - %%
Imported - T - - o - o - - o - o
Vermouth - % - Oh - - 00 -— L O
Domestic -0 - - 05 - oG - oy - - %
Imported - 0 - G - oG - 0 - oG - - oG
Total Domestic Wine _—n e o ;o e on oG
Total Imported Wine - Rt W e YT YD e
Specialty Wine™® - % - o - o - - % - %o - %
TOTAL G S TG R 0D R Oh S Oh e o 00
(F) Projected

* Includes fruit wine, chocolate wine, sangria

Source: Beverage Marketing Corporation
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Wine Category Trends

Table wine remains by far the largest wine category but lost share points over the 2012-to-
2017 period, while sparkling wine, a key growth driver of the industry, gained  share points

2012

Source: Beverage Marketing Corporation
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Table Wine

Between 2012 and 2017, the top three varietals remained the same while Pinot Grigio, Blush, Red
Blend and Sauvignon Blanc all increased share over the period

2012 2017

Domestic Table Wine
Volume by Varietal
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